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COMMERCE

-+ LIVE COMMERCE
+ PLATFORM
AFFILIATOR -»

* DEALER
DISTRIBUTOR

_[

JOINT VENTURE
/ PARTNERSHIP

|

MEDIA &
X-PERIENCES

—{ SPONSORSHIP / ADVERTISING |

TALENT

—{ REVENUE SHARING |

—{ TIE IN/ PRODUCT PLACEMENT |
—{ PLATFORM REVENUE SHARING
—{ EXCLUSIVE MEMBERSHIP |

—{ PRIVATE GROUP |

| MERCHANDISE |

—{ SPACE RENTAL |

L{ MANAGEMENT FEE )

PAGEANT

—{ LICENSEE FEE |

—{ SPONSORSHIP FEE |

{ MERCHANDISE |
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COMMERCE
254,607,669.95

PAGEANT
85,053,678.79

TALENT
134,656,728.25

MEDIA
32,028,635.11

X-PERIENCES
80,575,285.99

MGI HALL
24,312,090.65

MGI TICKETING SYSTEM
67,739.44

OTHERS
4,828,069.98

REVENUE
616,129,898.16

COMMERCE
PAGEANT
TALENT
MEDIA
X-PERIENCES
MGI HALL

OTHERS

GROSS PROFIT

276,814,699.58

128,463,355.09
40,377,938.24
74,878,085.08
21,566,835.47
39,615,488.01
34,279,249.95

134,246.74

SFILING

ADMIN

115,422,869.12

62,102,356.72

COGS
339,315,198.58

YEAR 2023

MAKES MONEY

INTEREST
INCOME
910,847.89

OPERATING
PROFIT
148,909,600.74

NET PROFIT
119,252,190.05

TAX
30,357,638.75
SHARE OF LOSS FROM JV
189,361.03
—_— FINANCE COST
21,348.80
OPERATING
EXPENSES
127,905,008.84

UNIT : BAHT
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- MGI BUSINESS OVERVIEW
REVENUE STREAMING

OOOOOO
MEDIA
o

MGI HALL 5.2%

3.9%

PAGEANT

13.8%

COMMERCE

41.2%

TALENT

21.9%

X-PERIENCES

13.0%




2023 Highlight

Revenue

YOY
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Key Highlight 2023 LMt

PAGEANT

» MGT : Licensee Fee Growth YOY 30%
* MGl : Licensee Fee Growth YOY 14%

Media & X-Periences

» GRAND SERIES : SHOW ME LOVE

« 15 X-periences Events : Domestic = 10 International = 5
» MGI HALL SPACE Rental

!

» Host Country for 2023 : Vietnam
» Host Country for 2024 : Myanmar

TALENT Commerce
o « ENGFA & CHARLOTTE are the Top 2 artrists ‘@ « First Luanch TikTok Shop Sales Channel : MGl Shop

(start from February 2023)

* New Products
- NangNgam Miracle Advance Peptide Faceserum
- NangNgam NiNi Soap
- Finverr Perfume
- UhwsnUana@n sasiug nsauniy
- thwsnrtilninseu ns1uIy

* KMGI : MGI 50% KAMART 50%



PAGEANT

SATURDAY, 29 APRIL 2023
0054 T AT MANGHON T

e TG 4:41:32 -

Miss Grand Thailand 2023 - GRAND Miss Grand Thailand 2023 - Miss Grand Thailand 2023 - fisgun Miss Grand Thailand 2023 -
FINAL Preliminary Competition sudndgy lading Ini National Costume Competition
n7q 6.4 & afs mig 1.7 ay““,ﬂ‘% i 199 1.4 &1 At n9g 1.2 dm ad

- ansnuddin 9 IFaufithuan + ssuuaiEe 10 wWaufiiuin - ansuudiiie 10 (@awdikuan - anTuudda 10 Waufitiiuan

L SissondSo x SRl

A -

Miss Grand Thailand 2023 - fisun Miss Grand Thailand 2023 - Miss Grand Thailand 2023 - Miss Grand Thailand 2023 - Creative
susivunsalyddamond 2023 x suiis... Welcome Ceremony & Press... Swimsuit Competition Lanna Costume
Mg 1.1 1w ads 39 9.5 uau afa 15994 ua ad n199 7.7 uau A%

+ @03NUaLAD 10 LaDuNNIWAN + @RSNLA2LED 10 @BuRHINNN T A o v - aATNUA2ED 10 iaufituNn



PAGEANT
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of Miss Grand Thailand 2023

engfa32
18,610,514 Engagement
6.4M Followers

Miss Grand Thailand [a$u Engagement laatdutugovidouuyisunaaanvidou
Bullugavoainisdanisussnaasaudiv g lostdunau1anAIsaunAauusseInIA
Aswvdungalwaduudovniv TikTok laglawizoAkaMWUAGUATUBIRA
lasgauuayurdnds:=noa

Engagement Movement (Daily), Breakdown by Media Type 1 2 7 4 5 7 1 64

10M

Total Engagement
6,239,900 Engagement g g e e
7 Apr 2023 phiratchaya16
4 575,383 Engagement
29 Apr 2023

Owned Media Earned Media

16,660,784 110,796,380

winkwhite ceo
504,623 Engagement engfa32

Engagement

callmeserinnn 26 Apr 2023 504,421 Engagement
471,862 Engagement 30 April 2023
4M 16 Apr 2023

Miss Grand THAitand Miss Grand Thailand

2™ 369,369 Ei t 290,846 Engagement Miss Grand Thailand
3A ’r 202; o 30'Apr;2023 ppthecreative 100,406 Engagement
i 716,876 Engagement 17 Jun 2023

4 Jun 2023

Apr 2023 May 2023

Earned

Owned


https://www.tiktok.com/@engfa32

PAGEANT

R L L
R
Misopdo [

S =

“&APETITION

e e e oo

Miss Grand International 2023 -
Preliminary Competition

Miss Grand International 2023 -
Grand Final

139 3.5 87U A%
- anTuuaiD 4 I@auiicua

136 13 81U A%
+ @RSNLAED 4 thauliHIuin

s =
/)N g MGI s 60 A e
CH
@ V O!CE XIN 1A®
AWA

N AUDITION ROUND

Miss Grand International 2023 -
Grand Voice Award

Miss Grand international 2023 - Xin

Chao Viét Nam

59 5.2 UdU ASY
+ FASNUAILEND 4 iBuNHIUNN

3§ 6 uau ﬂ'N
- anFuuddio 4 iaufituan

Miss Grand International 2023 -
Swimsuit Competition MGI...

> o
39 1.2 814 AN
* AATNUANED 4 1ABUAHIUNN

[ U] \Ql.yulh’u q..._ I
ﬁND ROUND |
A_V.VARD P

1 3 <= 2

Miss Grand International 2023 -
GRAND VOICE

n3g 5.2 usu afa
+ anSuudiie 4 @aufirumn

Miss Grand International 2023 -
Swimsuit Competition MGI...

msa 1.2 dm e
« aA3NUAILED 4 1ADUTHIMNN

Miss Grand International 2023 -
“Gala Dinner - Semi-Final...

o
N159 4.6 udu AN
- SATHUAIAD 4 LiauTH U



The Miss Grand International
beauty pageant becomes one of
the most popular live-streams of
the year

larfhlaith Dempsey
Oct 26, 2023 -«

4 min read

Most Popular Streams of last 90 days

By Average Viewers, excluding streams live for less than an hour

s
- +
151M *
—
;
3 N
972.4K T %
- 3 0
I 682.4K
Airtime: 4h 12m 3h 42m 3h 15m 3h 42m
Sidemen Apple GrandTV PPTV HD 36

Jul 28 - Oct 25

‘ 15M+ streamers, Twitch & YouTube analytics: streamscharts.com / pricing

R = &
LA 8

543.2K

524.6K 514.5K
h 6m 6h 54m 12h 12m 1h 12m 2h 42m
Narendra Modi westcol Squeezie Nintendo PPTV HD 36

STREAMS
CHARTS

460.7K

1h 48m

Vie Channel

~
b

2
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TOP 6 Gross Revenue Artists
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Girl Love Frontliner

Sh()(o M l‘; L 0ve ']71(; S(’I'I.(’.,' Eﬂﬂf ﬂ g”ﬂ”l””[ ’M + POSTS 75 : = = SR 2028

. MILLION HASHTAGS
i POSTS ON T momnaen

1 Youtube

25 120 000 views

o

ana 100 Fwiwad woainsudduioufin Subly 21 THAILAND
M Pouls . 78 warafa M= Posts - 66 uovufia oworiva 76 wouuin
Pasneeh 2M- Posts - 7 iawuto Omsdusudy 1 1nsed X
0202 R 3M- Posts : 3 covufin tnedonna 67 uvsudin

(60 uawfine1 fer3sa)

“14 : 21 Brand P
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4-9 (g 2566
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Grandom Network
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MGT 2023 1st Fan Meeting

& naudu - dNndn 1.9 Wi Ay

MGT2023 GRAND Fan Meet : ana
aau
@ NauaEIUs - dNZin 720 AY

MGT2023 GRAND Fan Meet : na
6
@ NFuEIUAD - dNZN 1.2 Wi Al

- Grand Fan Meet nhawiia

@zl
" @ nguaud - aundin 711 au

nauila GRAND SPORT DAY 2023

& nguaud - dandin 8.0 Wu au

EngfaCharlotte in USA

@ NaNEIUAD - dNZn 9.4 W AU

nguia ENGLOT Fan Meet in

, Manila

8 NauauA? - aNNBn 7.4 Wu Ay

nauila The Grand Concert Engfa
Live in Vietham

@ NanaIuA) - 7NN 6.8 Wu AU

nanila The Grand Concert Engfa
Live in Philippines
& nauaIuAI - dNZn 5.9 Wu Au

nania The Grand Concert Engfa
Live in Cambodia
& nauaIuA? - aNNZn 5.2 Wu Au

MEDIA & XPeriences

. The Grand Concert

The Grand Concert Charlotte
Possible ws1e “sud” ilulyla

" @ naudIua - dndn 1.1 wilu au

The Grand Concert ENGFA
MAHACHON 2

@ nanaIue - a1 1.1 ity Al

o

. The Grand Concert g las gaiud

& naudiud - dundin 7.4 Wu au

filmawdsn : daninass
1617 - @3%N 6.0 Wu AY

L aa ad
) nauiea AUAaULEIRA Press

Conference MGT 2024

' @ nguaiud - dundn 5.1 % au

M
‘I
U
@€ y

ENGFA'S & CHOMPU'S BIRTHDAY
PARTY

& nauaus - anndin 9.6 Wu Ay

Interview Day MGT2023

8 NauaIuA? - #3120 3.5 Wu AU

Health Relax GRAND CONCERT
ENGLOT : THONBURI THUNG
SONG

@ NaNaIUAT - aN1Zn 7.0 Wu Al

nauila After party Miss Grand
Thailand 2023

ANaEIUAD - aN1Zn 3.0 WU AU

nanile Juia 2ndan aadday &
8 NguaIUAT - axZn 5.6 Wu Ay




< 1 Top Produ

Canned, Jarred &
Foods

Ranked by positive ratings &

Most loved

dwsnianadauieana 1nszan

BB329.00

ught this item 3 mins ago

COMMERCE

< X Top Produ

Perfume

Ranked by sales in last 30 days ®

Perfume

MGI shop ﬁﬂviaquinverr : Eau De
Parfum 971191 1 21 30 ML
A 60.5K sold last month

4.8 "vaNuINAL VD ¥ ' ! 4.8 "viaunINAU viDuN

B8179.00 N B179.00

ought this item 1 mins ago **5 bought this item 1 mi

Top Products On TikTok s

‘_ -
< | MGQGI



COMMERCE

1. 8.8 ¢

TOP 3

BEST SELLING PRODUCTS

————

uhwsnuanaan NANGNGAM
S UL GINVERRIEERFUIME SUNSCREEN SERUM



Social Commerce / Chat Commerce / Live Commerce
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Social Commerce /
Chat Commerce / Live Commerce

% LlmaT 2, AR MGT MCN
- vuidgeghaRu MGL - INFLUENCER

AIduwisniuasveulUsionssie MGI MCN

B Us:910 2023

ITRNATIONAL




MONTH Visitors Buyers Orders Conversion% AVG TS
February 56,542 1,557 1,844 2.75 320.39
March 1,230,047 29,143 36,137 2.37 455.42
April 2,012,178 79,503 89,224 3.96 414.45
May 846,514 41,820 46,780 4.94 361.31
June 602,879 36,519 42,034 6.06 311.72
July 630,753 43,504 56,556 6.89 232.19
August 1,063,335 67,038 82,582 6.30 232.18
September 714,810 58,133 70,037 8.13 248.76
October 1,381,242 87,570 105,978 6.34 218.07
November 1,333,192 115,283 140,481 8.64 198.13
December 1,268,922 117,016 143,098 9.22 222.38

*Data as of year 2023 from TikTok Shop Seller : MGI Shop
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Priceza) insights e =

JadouuaA10a1a E-COMMERCE
doyaAiAlanla 21.5%

SCB

na:wus:noumsKuuIfmisonnIv
Omnichannel LINBU l1a: Social Commerce d:uaulauINYulus:a:dIKEN

aaa E-commerce Tadoifiov nilugunsvirioviada doundonsaaiauov E-commerce aW Brand

ruow: &uduuin Huoy: Soua:

Mp OAGR 2025-2027 2019, e
0.91
o 2

B Major Marketplace
Other Marketplaces. Others

dadou Social Commerce doyarfiaaia E-commerce
nuoy: Soua:

21.5% % 15.1
132%

2020

ssnoUsSuuwu Omni-Channel
ua: Social Commerce

Suwgdinssuiusinagnddna

-
MGI

g

MISS G

i
H



SCBL.

-

innds Tusnu:Atinousulriiiisy Social Commerce IndiAap Marketplace

Amu: Application Tatho AmulslunisBodumoeulatiluus:sh (i@onldluifiu 2 Jo)*

HUdY: % voowaouluuaounmu

nwsou HUvau Generation

M Online marketplace (15u Shopee, Lazada, Noc Noc) Bulsd/riouwainsuuovivasswlURYModemtrade (16U Central online, M online, Homepro)
Social media (18u Facebook, Instagram, Tiktok) B doaumwhudaiooSiouwaInBU 18U Robinhood Mart, GrabMart
sevmoooulauveviusuddumlosasd

)
MISS GRAI




CONTENT

SHIFU

vvvvvvvv

MOST USED SOCIAL MEDIA PLATFORMS —

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO USE EACH PLATFORM EACH MONTH
NoTE: B ¢

FACEBOOK 015
LINE 90.5%
TIKTOK 83.0%

81.5%
INSTAGRAM 64.5%
X (TWITTER) 49.6%

IMESSAGE 12.3%
ssssss ; VI COM. NoTE: sNoT we
:::::::: aTy: T 4 g are,
e ¢ R ARE NOT DRECTIY COMPARABLE VI 1 " By CeXivElei

Facebook, LINE & TikTok lfJL_l Social Media
Platform NAUlnaidviuuinngaaiwaiqu

Vet

3 -~
< | MQGI



CONTENT

SHIFU

% TIME SPENT USING SOCIAL MEDIA APPS —
AVERAGE TIME PER MONTH THAT ACTIVE USERS SPENT USING EACH PLATFORM'S ANDROID APP BETWEEN 01 JULY AND 30 SEPTEMBER 2023 _u
YOUTUBE 41H 2¢
TIKTOK 38H 16M
FACEBOOK 24H 02M

ov s
INSTAGRAM 7TH 39M
FACEBOOK MESSENGER 7H 35M
WHATSAPP 4H 30M

I 3H 04M crwrrTeR)

I 2t 25MELEGRAM

I 21 03MvTEREST

I 1H 38Mvarcar

| 0H 13MmKEDIN

° ““““““ ;i HOm: S MO ‘é%ial <O> Meltwater

ud YouTube 1u Platform AAulnatdioanos
aoaulunga sovavuno Facebook &
TikTok

§ -
< | MQGI



CONTENT

SHIFU

ECOMMERCE: CONSUMER GOODS CATEGORIES —

ESTIMATED ANNUAL SPEND IN EACH CONSUMER GOODS ECOMMERCE CATEGORY (B2C ONLY, U.S. DOLLARS, FULL-YEAR 2023)
THAILAND

PHYSICAL MEDIA

$134.5

ELECTRONICS FASHION FOOD BEVERAGES DIY & HARDWARE FURNITURE

$3.61 $1.34

BILLION BILLION

YEAR-ON.YEAR CHANGE
47.3% (+$246 MILLION)

YEAR-ON.YEAR CHANGE
+14.1% (+$165 MILLION)

TOBACCO

BEAUTY &
PRODUCTS

PERSONAL CARE

$1.26 $730

BILLION THOUSAND

YEAR-ON-YEAR CHANGE
+2.7% (+$33 MILLION)

SOURCE:
NOT COMPARABLE

[UNCHANGED]

M. NOTES:

YEAR-ON.YEAR CHANGE

$1.88
BILLION

YEAR-ON.YEAR CHANGE
+15.7% (+$256 MILLION)

TOYS &
HOBBY

$243.9

MILLION

YEAR-ON-YEAR CHANGE
+3.7% (+$8.6 MILLION)

$1.51

BILLION
T e
+2.4% (+#$35 MILLION)

HOUSEHOLD
ESSENTIALS

$430.0

MILLION

YEAR-ON-YEAR CHANGE
+9.7% (+$38 MILLION)

COMPARABILITY: SIGNIFICANT

$253.2
MILLION
'YEAR-ON-YEAR CHANGE
+12.3% (+$28 MILLION)

$675.9
MILLION

'YEAR-ON-YEAR CHANGE

+3.1% (+$21 MILLION)

MILLION
YEAR-ON-YEAR CHANGE
~5.1% (-$7.2 MILLION)

OVER-THE-COUNTER LUXURY EYE-
GOODS WEAR

PHARMACEUTICALS

$37.87
MILLION
'YEAR-ON-YEAR CHANGE
) +0.05% (+$20 THOUSAND)

$164.3
MILLION
YEAR ONYEAR CHANGE
+12.8% (+$19 MILLION)

$302.1
MILLION

YEAR-ON-YEAR CHANGE

~1.0% (-$2.9 MILLION)

dre. . <CO>Mel
Social leltwater

MAIOR

duArnaulnadouniaa (yadn) Ao 1.

Slannsaling 2. 91H1s 3. 1nSovau awaiqu

¢

2

°
MISS GRAND

TTRATIONAT

McT



Revenue of social commerce in Thailand from 2018 to 2022 with a forecast until
2027

(in million U.S. dollars)

According to the publisher, the social commerce industry in Thailand is expected to grow by 36.7%
on annual basis to reach US$1.97 billion in 2023.

The social commerce industry is expected to grow steadily over the forecast period, recording a
CAGR of 27.7% during 8. The social commerce GMV in the country will increase from
US$1.97 billion in 2023 to reach US$6.69 billion by 2028.

uusud — duwaulsds Wwlulaa “Affiliate Marketing”
vINdu AugdQUNY

UopuumamsnitdatSuRlusudts KOLs kéa Influencer Tagtadeagfins 10 — 20% oo
mistdouTuusuuovLusudiua ua:tut 2024 goavidusntnovuow “KOLs” Kéd
“Influencer” Tago:1duboSurantumsduindauTuuausaulatiifiaula

pg0IsAMUMSTS Influencer dolUD:TUTEUASIOFUA-USMS ua:doans Key Message
yovuUsudirdu udo:ens:dug “Affiliate Marketing” pghouwskaisuIndu KaoonA
WIULEULRUALHLUUSUG KEDWUS:NDUMSSSAD Lazily Influencer Sulinlnagnsd o
a$1o Win-Win Aoivuusudnandugaauie urusA Influencer TdsioldlusUuuudn
Commission

ol “Affiliate Marketing” Ao nmisaaiasauladiusUiuuyovWusDass:n3wuusud wéow

Us:noumisssfio NU Influencer Taguusudo:ti Influencer WUsTundum Kdpusms ua:la 2019 2020
sutdur Commission DnuUsUG KéaduAILa Conversion cmuRanavi3iiadu wu

Cost per sales, Cost per acquisition, Cost per click Wuciu st

et
i

: ~
nzﬁ&&v& MGI



Media Industry Spending Forecast

Adjustment by MLRN
LAB,

u Internet Out of Home m=Cinema mMagazines

%

Newspapers BKK Radio =TV

-\—A«-A‘o/0

80
6,781
| 2045 |
10,954

12,402
Y2017

2319 |

11,002 12,101

11,593

28,9
16,928 e

25,729

Y2014 Y2015 Y2016 Y2018 Y2019 Y2020 Y2021 Y2022 Y2023

Forecast

Million Baht 114,497 84,549

113,439 100,352 86,438 89,093 90,212 75,168 76,165 80,988

Source: Adjusted by Ml Learn Lab (Deducted from Nielsen’s figures and Internet from DAAT) Y2023 Projection by MI and Internet from DAAT, Y2024 Projection by Ml

“dofiouduladuldativdaiiovdo dovoulali ua:dousninu (OOH) tuuru:idous:nnduduusliunsodoua:
nanae agwlsicnu wWoilvanammnssudoosulatiiGulousvdansaa uddodviauunulins:dov Mitkds
Qnuuviiaisulugouwaawasuduunndu wu “YouTube” ua: “Streaming Service” doiuuwaawasui

asulbngmsavlwuanidinaifAgvniudonidviniga

Mtkmsiéulavov YouTube, Streaming Platforms ua: TikTok souTUdivikan Digital Content Creator 10u
dvuindaumsiGulavovdooaulatitull 2024” Arun3a 130v10BdsBe President & CEO USGN Gide Suna
aud n§U 3ria (MI GROUP) mamsaidatavidatsulusauniulng

47,785 36,199
37,415 37,411
i 5
4,08 403 " .
536! 3

35,475

13,311
31,899

Y2024
Forecast

87,960

et
i
50

/
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msaaa T-Pop wWasu Fandom 10ugnd

- v a &Y = o, 1w < ' & o 4
L T-Pop Tesumnuilsuundu dununefulonianianisnaincigdunu wsizibumimanfil@ounis

,, - — W & [ o o % -
nana “nususiazeguiine” lnglawiznswasuuriuady #3e Fandom vesAadulinatsundugnAuusus

dsunagnsmsiyd T-Pop Hearsnisnana wieasralonanessfiauasuadws twrenie saulufanistdinwan

Insibudonanstumsivinfoumsud lugaiagty
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Music Events - Thailand

Thailand

HIGHLIGHTS MARKET DEFINITION IN-SCOPE / OUT-OF-SCOPE MARKET STRUCTURE REPORTS METHODOLOGY

The Music Events market in Thailand is projected to reach a revenue of US$75.02m by 2024.

This market is expected to grow at an annual rate of 2.72% (CAGR 2024-2028), resulting in a projected market volume of
US$83.53m by 2028.

In terms of users, the Music Events market in Thailand is expected to have 2.9m users users by 2028.

The user penetration rate, which is the percentage of the population using Music Events market, is expected to be 4.1% in 2024
and is projected to increase to 4.1% by 2028.

The average revenue per user (ARPU) is expected to be US$26.24.

In global comparison, in the United States is expected to generate the highest revenue in the Music Events market, reaching
US$16,980.00m in 2024.

However, when it comes to user penetration, in Denmark leads the way with a projected rate of 25.8% in the Music Events market.
Thailand's music events market is thriving, with a diverse range of local and international artists drawing in a passionate and
enthusiastic audience.

#Aun : Statista.com
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NET PROFIT
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MGI FINANCIAL PERFORMANCE

SEGMENT REVENUE

41% 22% 14% 13%
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FINANCING

270 MB
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MGI FINANCIAL PERFORMANCE

KEY FINANCIAL RATIO UNIT 2023
Current Ratio Times 3.01
Debt to Equity Ratio Times 0.33
Interest Bearing Debt to Equity Ratio Times <0.01
Cash Cycle Day -9
Return On Asset 19.70%
Return On Equity 26.22%
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“Thailand Social Commerce Leader”

Product Portfolio

Community Platform
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Transform to

Experiential Digital Platform
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Make The One “Grand”
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ONE GRAND ECOSYSTEM

SINGLE SOURCE OF GRAND CUSTOMER COMMUNITY
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WE ARE GRAND
THE ONE AND ONLY.
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